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» Overview of Digital Marketing

» Building a Digital Marketing Strategy

» Growing Your Presence on Social Media
 Building an Email Marketing Strategy
 Driving Traffic to Your Website

e Conversion Rate Optimization

» Analyzing Your Results

RAZORSOCIAL @IanCleary






Learn from the world's top social media

experts SELL
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Share of Time Spent per Day with Major Media by

US Adults, 2010-2014
% of total

2010 2011 2012 2013 2014
Digital 29.6% 33.8% 38.5% 43 4% 47 1%
—Mobile (nonvoice) 3.7% 7.1% 13.4% 19.2% 23.3%
—Online* 22.0% 22.6% 20.7% 19.2% 18.0%
—Other 3.9% 4.1% 4.3% 5.0% 5.9%
TV 40.9% 40.4% 39.2% 37.5% 36.5%
Radio 14.9% 13.9% 13.0% 11.9% 10.9%
Print*~ 7.7% 6.5% 5.4% 4.4% 3.5%
—Magazines 4.6% 3.8% 3.1% 2.5% 1.9%
—Newspapers 3.1% 2.7% 2.3% 1.9% 1.6%
Other 7.0% 5.5% 4.0% 2.8% 1.9%
Total (hrs:mins) 10:46 11:18 11:49 12:03 12:14

Note: ages 18+, time spent with each medium includes all time spent with
that medium, regardless of muiltitasking. for example, 1 hour of
multitasking online while watching TV is counted as 1 hour for TV and 1

hour for online; numbers may not add up to 100% due to rounding;

*includes all internet activities on desktop and laptop computers, * *offline

reading orly
Source: eMarketer, April 2014

171915

wweieMarketer.com
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Inbound Marketing

News/Media/PR

Research/White Papers

Blogs + Blogging

Comment Marketing

ineV
INBOUND MARKETING! _ gy

W (AKA all the “free” traffic sources)

Social Bookmarking Word of Mouth

'Direct/Referring Links Podcasting

Type-In Traffic
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Channels for having conversations with your
current or potential audience

Your audience are your customers, potential
customers, partners, people that are friends with
customers/potential customers
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Your website is still your home...
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Social Media is an Extension
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» Why use Social Media?
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Connect with Influencers

Build awareness of your products/services
Drive traffic to your site

Sell your products/services

Have conversations with your customers
Research

S
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You've a choice

» .
Direct Traffic

GOOgle Adwords People that know your website address
» L 4
Google Organic
Facebook Ads Content on your site relevant to what your audience is
searching on
A 4
Social Media
Banner Ads Content that is relevant to your fans or found by their
friends/fans.
. L 4
" Referrals
Affiliates

from 3" Party sites
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What is your sales funnel?

e Great content
(e.g. blog posts,
social media)

— e
¢ Build trust with more content
(e.g. newsletters, webinars,
ebooks, etc)
' ¢ Referral incentives

@IanCleary



CONTENT MARKETING
Marketing Through Content
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Content Marketing Plan

SOCIAL

Brand Awareness 68%
Customer Acquisition 68%
Lead Generation 66%
Customer R 61%
Website Traffic

Engagement
Thought Leadership 55%

aTentic 0

Il 39%

1 | | 1

( 1N "N M A Cr &N =0
0 20 30 50 60 70
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Aligning Content to Your Buyers Journey
AWARENESS

VISITOR RECOGNIZES NEED FOR PRODUCT/SERVICE

CONSIDERATION

LEAD IDENTIFIES PROBLEM
& RESEARCHES SOLUTIONS

INTENT

PROSPECT CONSIDERS OFTIONS
& NARROWS LIST OF YENDORS

PURCHASE

@IlanCleary



EXERCISE

You are selling a cream which helps with Arthritis of
the knee, what content do you produce?
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Content - Awareness

e Not sure of the problem yet

Discover 5 Common Causes of Severe Knee Pain - Healthline
www.healthline.com » Total Knee Replacement Surgery ~

These injuries can damage the cartilage in your knee over time and lead to pain,
swelling, and stiffness. Osteoarthritis of the Knee. The most common type of arthritis is
osteoarthritis, which is a progressive wearing of the cartilage in the knee joint.

RAZORSOCIAL @IanCleary
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Content - Awareness

* Identified the problem but want to know more

7 Symptoms of Arthritis in the Knee - Healthline

www.healthline.com » Osteoarthritis » Home ~
Sep 26, 2013 - Three different types of arthritis can affect the knees. Learn symptoms
to look for, such as swelling, tenderness, buckling, cracking, and poor ...
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Content — Consideration

Arthritis of the Knee-Ortholnfo - AAOS

orthoinfo.aaos.org/topic.cfm?topic=a00212 ~
Information on arthritis of the knee is also available in Spanish: Osteoartritis de ... Pain

() LO O |<| n g fo r' S O | Utl O n S when weight is placed on the knee; Problems with your gait (the way you ...

Surgery for Knee Arthritis, Meniscus, Not Needed To Stop ...

www.healthline.com » Healthline Blogs ~
If you don't like or want knee surgery for most arthritis or meniscus injury, you don't ...
How to fix and prevent knee pain from arthritis and most meniscus injury:.

Knee Arthritis Options For Treatment - Orthoteam Orthoteam
www.orthoteam.com/kneearthritisoptionsfortreatment/ ~

You have probably noticed that sometimes it seems that knee arthritis runs in families
.... Osteoarthritis in the knee is usually associated with alignment problems.
Medication - Bracing/orthotics - Physical Therapy - Injections steroid

Best Pain Relieving Creams for Arthritis - Healthline
www.healthline.com/health-slideshow/cream-arthritis ~

Feb 5, 2014 - Find out how creams for arthritis like Bengay, Icy Hot, Aspercreme,
Myoflex, Capzasin-HP, and Sportscreme measure up to relieving arthritis ...

RAZCRSOCIAL @IanCléary



Content — Intent

» Looking for recommendations

Amazon.com: Customer Reviews: Australian Dream Arthritis ...
www.amazon.com/Australian-Dream-Arthritis...Cream/.../BO00OUY3FE ~

| have tried every arthritis cream/product out there for my knees. ... It was
recommended by the Arthritis Foundation and AARP to relieve pain and inflammation.
... at the high number of negative reviews after a good experience for myself. Then | ...
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» What are they going to share on Social Media?
— Who is their target audience?
— What do they like doing in relation to the problem?

— What channels do you they hang out on? — Facebook,
Twitter, Linkedin etc
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Blogging

» A tool that allows you to quickly and easily create

and publish new content
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e 350k visitors per month
o 85% of visitors from the blog
e /0% of business from the blog

>
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Kissmetrics

100,000
»

40% U Ve . .
5,000 2,000 1,000 “

Viewed blog post Signed up Billed Upgraded

$28,200 > $948,469.80

NOW THAT'S A FINGER-LICKIN’ DEAL.
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» Google Traffic

o Leads

e Thought Leadership

» Keeping in contact with customers
* Show your expertise

 Build up trust

RAZORSOCIAL @IanCléary



Attract Traffic

IMPACT OF MONTHLY BLOG ARTICLES
ON

R @IanCleary



Driving Traffic

Visits « | vS. Seslect a metric Hour Day We Month
® Visits
4,000
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Keep in contact with customers
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B2B Marketing Insider

CONTENT MAREETING DEMAND GENEMATION MODILE BALES ALNINMENT SEARMCH MARKETING SOCIAL MEDIA STRATEGY

2 Recent Reports Show Maobile Ads Maobile Marketing: Do Marketers And 18 Suats On Thie Maobdle Market YVou
And Apps Are Hor! Kids Want The Same Thing For Meed To Know [Infographic)

i Christmas?™ B oo |

1 L I g | 3 3l B T — - ] sl Fasc Gy o Aty

RAead Maore
. Resd Mors
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Generating Leads

- In Our ebook. we disCussed
=83
that there are several difierent types of marketing emals
n e you can send to your contacts rbpardrg on what your
busmness goals and needs are, you could be sending
538 newsletters, dgests, dedicated sends. behamor-drven
emails 1 and more. Al of these
W Tweet N
difierent options have ther purposes, yet many marketers
g overiook a particular type of amail that tends to get a lot of
traction - the transactional email That's nght
Q -1
& Transactional emals are one of the most effectae types of communmication 10 engage your prospects with

aemail address

Download
your guide
to creating
marketing
content that
generates
leads and
customers.

—

Get the world's Dest FREE marketing

rces gebvered NoM 10 your

Emad (
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Generating Leads

WORLD CLASS MARKETING SERVICES,
BEST VALUE GUARANTEED

Mark Schaefer is an acclaimed college educator, author, speaker and consultant
who has been featured in the Wall Street Journal, The New York Times, and the CBS
NEWS. And now you can tap into his deep vision and expertise through Schaefer
Marketing Solutions and a tailored program that fits almost any budget.

From in-depth marketing plan
‘&’@CBSUE‘)%N!NG development to customized social
media workshops, Schaefer
Marketing Solutions provides
cutting-edge expertise to ignite
your company’s business strategy
— or create an entirely new one.
There is nowhere else where you
can connect with a best-selling
author, social media thought
leader, and a global network of
renowned innovators in one stop.
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Conversion...

BLOG CONVERSION FLOW CHART

CONTENT
GENERATION

content
mar'(ciinq CONTENT

DISTRIBUTION

INBOUND
TRAFFIC

conversion

4

SIGNUP
BOX WEBINAR

.ﬁ REQUIRED SIGN-UP

_nf.ﬁgSaL‘!c o
Tight+ Kete petmufion
: LEAD GENERATION . mateetring
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» Evaluate Your Competition
— Other Blogs
— What comes up in search

e Listen for topics

 Plan out your content

* Pick your niche

o Commit to a long term plan

RAZORSOCIAL @IanCieary



Subscribe to Blogs

My Feedly

Home
Saved For Later

Organize

All
General Interest

Influencers And Friends

=

Be the first content crafter to join the feedly journey. We are hiring!

@Brennermichael

edit

Are You Marketing Like Grot
For Brands

This Sunday is not only
those expensive
kind of a big deal. Maybe

13
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What's popular on your competitors site?

PAGE DOMAIN FOLLOWERS RETWEET REPLY AVERAGE
AUTHORITY AUTHORITY ¥ RATIO RATIO RETWEETS
Filter ¥ An
by « Int
Type: Tony Rocha @realtonyrocha
¥ Gu tonyrocha.com
@ G . . o . . &~  Unfollow 1 of 175
Radio & TV Director, Communication's PhD, Philanthropist, Entrepreneur, 32 26 2,107,657 17% 22% 03 elof 175
@ In Brands/Celebrities/Athletes/Models #5M Consultant. Q,View Links Shared
iHARES
« Vic Blogger influencer -
Unck
Social Media Today @socialmedia2day
Filter 24‘ socialmediatoday.com
:‘J;w Pa #Publishingf!. #distripution of great pos.ts by worl_d's best thinkers on #SocialMedia best practices, 87 84 360,091 1% 0% 92 w22
c N tools & #socialmarketing. Host of #smtlive & #socialshakeup Q View Links Shared
® Pa Influencer  blogger
E Ruhani Rabin @ruhanirabin s
o ruhanirabin.com a. m )
#Tech Enthusiast, Idea Maker, #5ocialMedia Researcher and a Total fun #Geek! Right!? | am INFJ. 38 80 245441 1% 4% 06
Q View Links Shared
Blogger influencer
Al Ramirez @alramirezusa 1616
alramirez.com & m
) ) . 35 23 172,858 88% 1% 03
All-American. Texan by birth. Californian at heart. Tweet about start ups, fun, news, and politics. Got Q View Links Shared
< lots of followers from US Senate bid now back in tech.
DylanC @cashjournals 4603
cashjournals.com
= 15 136,525 0% 0% 0.0
L Blogger, internet marketer and site owner. Full-time on

Blogging, Social Media Marketing & More!
i



Review competition - Topsy

Search and Analyze the Social Web.

ALL TWEETS SINCE 2006

@IanCleary



Monitor the conversation — Brand24.net

5 fb »

All Facebook Microblogs Forum News Video Photo Other
9389 925 3039 78 77 33 3 4304
() () =) (& o =) o

First n 2 3 4 Next Last[31] Results sorting: 6) =
6 Things You Didn&#39:t Know Social Media Can Do to Help Your Job O
for your job search? These sites are a great place to start looking for a career. Here are the 6 important social media tools

you must utilise when job seeking:

o C4 = o v
elate

5 hours ago blog.oneshift.com.au Mark ) .
ar Source Group D Sentiment

News for "social media tools™ )
Even if you were not watching it, you could follow it blow by blow on social media tools like Twitter. If you missed it all live,
you could catch up quickly by reading

yesterday o 23:35 washingtonpost.com A o S ; Del .
Viar SOUrce Mroup alate Sentimeant

@IanCleary




« Answer questions from your customers

 Information to educate your audience about a
relevant topic

« Useful information related to your industry
 Profile people in your industry
e Summary of Podcast/Webinar

RAZORSOCIAL @IanCléary



How to write a blog post

N 4
— A
) HOW TO
<« Y WRITE A GREAT
W' BLOG POST?

3 G

SOCIAL @IanCleary
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HEADLINE )]

HALF-WIDTH

OPENING IMAGE

(4] SUB-HEAD

CONTENT

(6] CTA

SUB-HEAD @

CONTENT

CTA 2

RAZORSOCIAL | @snleery
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How to write a blog post

SOCIAL MEDIA OPTIMIZATION TECHNIQUES TO SQUEEZE BETTER RESULTS

X By lan Cleary

OO@@@

248 25 | ':U‘“Eq

Social Media
Optimization

Techniques to
Squeeze
Better Results

RAZC
SOCIA

Do you deserve to get more sharing of your
valuable content on social media channels? Well
if it's valuable content then of course you do.

But do you optimize the content shared to ensure
it has the maximum chance of the best exposure
on Twitter, Facebook and other channels?

In a recent post we covered a process for
performing a s i t which helps you
understand what is workmg or not working with
yaur social media efforts.

In this article we take it a step further and look at
social media optimization techniques to drive
even better results.

Are you ready.... here we go.

1. ENCOURAGE MORE SHARING THROUGH BETTER IMAGERY

@IanCleary



» Always include an image

* Short sentences and paragraphs
e Link external and internal

o (lear call to action

e Sharing icons available

e Ask for comments

RAZORSOCIAL @IanCléary
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/ Warning Signs that X

The Shocking Truth About Y

13 Things Your [trusted person] Won't tell you
The Zen of [blank]

How to End [problem]

SOCIAL
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Optimizing Content

@IanCleary
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Optimizing Content

1. Check popularity of keywords

2. Check Google listing - who's on top

3. Write content

4. Optimize content

RESULT = Appear higher in search results

@IanCleary



Research Keywords

GO‘L )gle AdwWords Announcements (1)

Campaigns Opportunities Tools and Analysis ~ Billing ~ My Account ~

Keyword Planner

Plan your next search campaign

What would you like to do? Keyword Planner Tips

Building a Display campaign? Try Display Plant
~ Search for keyword and ad group ideas How to use Keyword Planner

Enter one or more of the following: arn how Keyword Planner is different to the b

Your product or service Average monthly searches |7
hire business consultant 250

| Average CPC 7
Your landing page e oo

www_example com/page
=

Ad impression share

Your product category 0
Enter or select a product category
Competition
@ Hign & Medium O Low
Targeting | ?

i > #
All locations Keyword filters

~ Awg. monthly searches = 250
Awn CPC=£0 00

All languages L

@IanCleary




Research Keywords

Ad group ideas Keyword ideas

Search Terms

hire business consultant

Keyword (by relevance)

business development consulting

business consulting

business col

business development consultants

small business consultants

business consultancy

Avg. monthly
searches 7

10

Avg. monthly

searches |7

590

9. 900

2,900

390

880

260

590

1.600

adwords.google.com/ko/KeywordPlanner

4 Download

Ad impr. share
rd

Competition 7 Avg.CPC |7

High €3.16 0%

1-1 of 1 keywords [=]

Competition | 7 Avg. CPC |7 i S
High €235 0%
High €2 81 0%
High €2 a6 0%
High €615 0%
High €434 0%
High €207 0%
High €557 0%
High €1.24 0%

Add all (336}

@IanCleary



Check who is on top

Small Business Consulting Services | LinkedIn &
www . linkedin.com/company/.../small-business-consulting-services.../pro... ¥

Learn more about the Small Business Consulting Services and see what people in
and out of your professional network have to say about it.

Small Business Consulting for the Self Employed &
www.passionforbusiness.com/a-small-business-consulting-home.... «
by Karyn Greenstreet

4 We offer a full range of consulting services specifically tailored for the self-
employed small business owner, to help you grow your business and
manage it ...

Small Business Consulting @
smallbusinessconsultinggroup.com/ ~

Welcome to our small business consulting website. ... and also help assist already
established business owners to improve, expand and grow their companies.

RAZCRSOCIAL @IanCleary



Compare their rank against yours...
MOZ

OPFEN BITE EXPLORER

giid o/l www. passionforbusiness.com/fa-small-business-congulting-home.htm

4 o o= o b B

Domain Met 13, Next Mozscape

ee

+ Compare up to 5 sites

Domain Metrics: Page Meftrics: Just-Discovered Link:

Domain Authority Page Authority Linking Root Domains

451’1 00 361"1 6]0] 6

Small Business Coaching and Consulting for the ... consulting

2 B www passionforbusiness com/

_ wwwopensitebxplorerorg SIS




Optimize Your Content

Small Business Consulting Services

http://cbc.com/small-business-consulting-services

COMPANY

What can we do for you?

A / Lc em ipsu mdol et, consectetur
B ipiscing elit cvesubu um
e A
o s b

ui egest d iam ccng elensque. Ma

Title:

Small Business Consulting

Services
Page Name:

/small-business-consulting

services

Heading 1

Small Business Consulting

Services

Content
— Mention at least once

@IanCleary



* You have decided to create a blog. What are the
first 10 articles.
— Consider the titles which are so important
— Consider the different stages of the buying cycle
— Consider the keywords that you will target
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* You own an email list you rent fans

« Conversion is much higher than traditional social
channels

e Open rates 20 to 25%
o [t builds your funnel
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How does email play a part in your funnel?

¢ Great content
(e.g. blog
posts)
¢ Build trust with more
content (e.g. newsletters,
webinars, ebooks, etc)
' e Referral incentives

@IlanCieary



According to one BtoB Magazine
survey, 59% of B2B marketers say

email is the most effective channel in
generating revenue.

@IanCleary



Tools

ONTRAPORT
AWeber

RAZCRSOCIAL @IanCleary



Ecommerce Newsletter

42% 25%

List growth
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Subscriber Profile

u Lists

& Nom Depot Online Store 43,791

Stats > M ~ Add subscribers +  Signup forms  Seftings ~

’ alex@freddiesjokes.com
&

Unubacritm Dedete

Activity Notes Conmversations E-Commerce Goals Sockal Pro
Subscriber Details  #=

First Name

Overview

esens Vorizon T 10:19 AM -
- Subscriber
alex@freddiesjokes.com
S criber for 8 montt
Activity

I_] Opened “Super Bowl Recipes

2/3/14 at 5:43 AM

D Was sent "Super Bowl Recipes

27314 at 12225 AM

m Purchased “Holiday Brow Kits”

12/9/13 at 8:37 PM

Opened “Holiday B

[<I

) at 8:38 PM

£ Share Image

@IanCleary



Templates

RAZORSOCIAL @IanCleary



RA790R
~ull SHARP INSIGHTS ON SOCIAL MEDIA TOOLS AND TECHNOLOGY

S 0 c I A L Management « Automation » Content Marketing « Analytics
- - '. -

HOME HOWTOUSETHETOOLS TOOLS USEDBYTHEEXPERTS ALLPOSTS ABOUT  CONTACT

’ ‘ DOWNLOAD FREE SOCIAL MEDIA TOOLS GUIDE
~

Sign up to get the latest reports
For some of the best on the best social media tools and get
objective reviews of a FREE guide on Social Media Tools ‘ ‘

MIchtel A. Stelzner social fOOlS, follow
Winners of fhe Social Mok Exarminer Armars blog Aware 13 m GET UPDATES

CEO and Founder RazorSocial religiously
Social Media

Examiner, author of
books Launch and
Writing White Papers
How to Get More Traffic from Google Using Rich Snippets ﬁ] W|NNER

You are more likely to click on a search result in Google that has a picture, video or star rating displayed as ! ‘\ ﬂ} = % Y *

RAZCRSOCIAL @IanCleary
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How to Make Simple Anir %

c www.razorsocial.com/how-to-ma

Why do 100,000 people read
our content every month?

Sign up now and get our fantastic free
Social Media Tools Guide!
» They love our actionable content and
find it invaluable!
» They drive more traffic and increase
ROI from social media!

» Only place they get independent
advice on social media tools!

Powered by OptinMonster

www.OptinMonster.com

el B ]

@IanCleary



Split Testing of OptinMonster

1.3% Conversion 2.1% Conversion

Why do 100,000 people read
our content every month? Get 1000 Shares on Your Next
Blog Post

Sign up now and get our fantastic free
Social Media Tools Guide!

You can do it. Sign up for our newsletter below to see how.

» They love our actionable content and
find it invaluable!

» They drive more traffic and increase
ROI from social media!

» Only place they get independent
advice on social media tools!

‘o 0900 ]

YES PLEASE, I'MIN!

_ _‘ JES pLE‘SE. e

@IanCleary



EXERCISE...

You have set up your email and you want to increase
conversion rates, what tactics can you use to
increase conversion rates?
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* Provide something for free
 Social Proof

« Multiple Optins

 More prominent positions
o Jest — Change wording
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WEBSITE REVIEWS...

Any volunteers?

RAZCRSOCIAL @IanCléary
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EXIT BUILDING
BEFORE TWEETING

" ABOUT IT p
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 Building relationships

o Checking up on news

» (Generating awareness/publicity
* Generating leads/sales

e Wasting time!
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o [f your customers are on Twitter

o If international or local people you can learn from
and build relationships with are on Twitter

* You want to build relationships with people that are
active on Twitter (e.g. Journalists)

» You don't have time for blogging
* You want to spy but not engage

RAZORSOCIAL @IanCléary



« Who are your target audience?

— Customers, Journalists, Industry experts, potential
customers?

e How active are they on Twitter compared to other
channels?

* How are you going to actively build a following?
* What is your content strategy?

RAZORSOCIAL @IanCléary
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How to get followers..




» Share great content

 Follow relevant people (e.g. competitors followers,
people in similar industry, etc.)

« Share content from relevant people
e Join in on Twitter chats
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Twitter Chats...

e
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Tools...

follow

Home

TweetC h AT | vogenat

1

Sign in to TweetChat.

Signup with Twitter if you don't
have an account.

Our login securely authenticates
you with Twitter. Once
authenticated, you will be
returned directly to TweetChat.

If you ever want to sign in as a
different user, sign out at Twitter
and return to TweetChat.

Blog

Calendar

2

Choose hashtag to follow.

Hashtags identify specific topics
and those hashtags allow
TweetChat to connect you with
people talking about similar
things.

TweetChat helps put your
blinders on to the Twitter-
sphere while you monitor and
chat about one topic.

Choosing a hashtag directs you
to a TweetChat room.

y Internet Media Labs ar

Newsletter

Welcome back! Here's how to use TweetChat:

y oneQube

3

Converse in real-time.

Each tweet automatically gets
the hashtag added and the room
auto-updates.

You can use the "User Control”
area to feature people you like
or to block spammers.

"Smart pausing"” has been added
so when you scroll down the
page, it will not refresh, helping
you avoid replying to the wrong
person.

llow u witter t TweetChat

Privacy Policy

@IanCleary




Blogchat..

130

Carly Gerard @CarlyGerard w
@pepnet2 @mytypewell Blog post about the transcriber QuickClass should be coming soon! #blogchat

block  2013-10-22 07:26 « 13
CK-12 Foundation @CK12Foundation w
ck RT @educhalk: FlexBooks -- Creative Commons Textbooks http://t.co/CnOkSHTfDE #moodle #elearnin
block B #wordpress #blogchat
2013-10-22 07:02 « 13
. Judy Bell @hope2bwell w
p Weathering the storm http://t.co/WWmbM6bMA1 #blogchat #blogging
block  2013-10-22 06:33 6 13

Jason Alan Wilkinson @JasonAWilkinson w
RT @AuthorandPoet: THESE THINGS, MUSINGS from the Faultline & the ETERNAL NATURE series http:/

Block /t.co/RB2C2Dqg9%4a #BlogChat #poesia #bookclubf...

RAZORSOCIAL _ wwwiweetChatcom @lanCleary




Find Relevant Twitter Followers

All Fields

Lataest Twel

Mam

Usernam

Websil

Locatic

EEERAERDw

Mary Fischer

Anita Mathias

Hungry Healthy Happy
Kathryn Burrington
Lisa Corcoran

Alison Sandilands
Lauren Razavi

Danielle

Username

@TheMommyologist

@AnitaMathias1

@HHH_Dannii

@TravelWithKat

@TravelNotebook

@seemytravels

@LaurenRazavi

@CruiseMiss

Created

3 yrs ago
3 yrs ago
2 yrs ago
1 yr ago

S yrs ago
2 yrs ago
4 yrs ago

1 yr ago

Tweets Listed Following

17599

10290

5864

6970

6583

2407

5760

16041

978

415

52

255

182

134

39

65

6576

21600

2946

6821

757

3007

1062

895

Followers

186557

27198

15078

6956

5439

4195

2077

1901

@IanCleary




Twitter Analytics

]WWWWWWWWWWﬁWWMMWWWWtmnnandc> e _
s vt :

! t l m 55 w» @LollyDaskal

@ Search Any Skill, Locat 54" Gj R,.w}ﬁ?m;
W —— T
=, Eomermeea— |\ [ [EE
|2 rver > e Pamous words U

Add Instagram -+

The Eiffel Tower it up in the colors of the South African flag #RIPNelsonMandela
Dedicated to bringing Heart pic.twitter. com/9golKJ 7u50
Based Leadership to
OrganiZ ations and ndey Kiuals
K:. :::1:“5' | :L'“ .I F' :“:h;' Each one of us can Lead With H umility E xcellence A uthenticity R eliablity T rust
Asipeievr—ead i e #leadfromwithin ~@LollyDaskal
@ New York City

Skills and Expertise (7] #RIPNelsonMandela pic.twitter.com/QpGwkNOKkt8
R Speaker | Endorse

B Coaching | Endorse | A boss is interested in self, a leader is interested in others #leadfromwithin
" F s !77 #leadership

A
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Twitter Management

50 -
\q nootsuite

RAZCRSOCIAL @IanCleary



FACEBOOK

s’y 7?

RAZCRSOCIAL @IanCléary



Fu

>
20

1.1 Billion Users

Suited for B2C but B2B can work
Good for word of mouth promotion
Videos and pictures work great

SOCIAL

@IanCieary



EdgeRank

EdgeRank

Rank Affinity Weight Decay

The scorebetween === The weight f or The decay factor based
the viewinguserand = this edge ty pe. on how long ago
the edge creator. === (Comment, Like , @) the edge was created.

R!

;b
[ |
O
=20
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Create conversation around topics interesting to
your target audience

» Don't create all your conversations around your
products

RA

N
(-
-0

SOCIAL @IanCleary

F



Example — Ice Cream

Coconut Bliss

ember

Here's some puppy bliss love to make you smile... Happy Monday!

Like - Comment - Share - Buffer

¢y 34 people like this. @IanCleary




Example — Orabrush
-~ P

You've all seen Morgan the Tongue, but how much do you think his actual
tongue costume weighs (in pounds)?? The closest guess will win an Orabrush

prize package!

@IlanCleary

Like - Comment - Share - Buffer 550 711 &) 1 Share




Example — Shoes

o Zappos.com

3 October

Are you a classic or contemporary #Sneaker fan? #FBF
http://zapwow.me/GsNd

Like - Comment - Share - Buffer £ 19 Shares

¢ 609 people like this. Top Comments «

' |Write a comment @Ia n C |ea ry



IS IT LEADS
YOU'RE LOOKING FOR2

R!

@IanCleary



o Ask Questions

* Plenty of Pictures

e Run Competitions

o Network with other businesses
e Have fun...
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o Ask Questions

* Plenty of Pictures

e Run Competitions

o Network with other businesses
e Have fun...
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Build Email Subscribers

Welcome to my official Facebook Page!

Howdy folks!! Thank you for liking my page and
becoming my new Facebook friend. | have put
together a small video clip to introduce myself and
tell you a little bit about what to expect from my
Facebook page. | hope you enjoy it. Please come
to my wall and say hello. | look forward to your
interaction. Thank you.

Enter your details for a FREE Sweepstake™ draw

every month to win some of my work. You will Enter Your Info Below To Register
also receive lots of other benefits for being part of

my V.LLP. list. Your |

Enter your details to be in with a chance to win a mystery
ey Knuttelo prize every month.

Receive special links for free screen savers.

Register Now

Knuttelo newsletter with exclusive coupon discount and latest
-4 news. We respect your email privacy

@IanCleary




ostPlanner for Facebook

Post to: [ RazorSocial

«»
-
(4]

g Status ldeas

ﬁ ( Questions O]

Status (& Photo ®. Bulk Blog Sew rare weas

What's on your mind? Q Which up and coming artists
should we keep an eye on?

Which natural gift would you
most like to possess?

Q: You're checking Facebook
right now... but what are you

Posts = Content Engine Source Engine SUPPOSED to be doing?

Post Added! CLICK HERE 10 see in plan

Sort by most: g Recent Shares Likes
E Content Engine
ial Media Hasn't Weakened Censorship in Ctk‘ll 10 <
Yesterday from www. theatlantic. com 4 e Add keyword(s)
Get Trending Feed
Social Media Company MoPals.com Announces Additions to Its Board 1=<
of Directors nja=d

rom weew. heraldonkng. com

» | Trending: social media

Tour de France: How social media killed the highlights show 32 < v | Trending: razorsocial
Yesterday from www.guardian co.uk 12 «5

s | Trending: tbex

Add to Publisher | Open in New Tab K1 Social Media Examiner

o 3 - ~ B Post Planner sources
Tour de France: How social media killed the

. " =y :
highlights show w ©postplanner
From Trending: social media Ki Post Planner

Post Planner

RazorSocial

W @iancleary

@IlanCleary



« Create content relevant to your target audience
 Build Fans

 Build email subscribers

 TJarget fans through ads
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EXERCISE

What content are you going to share on Facebook
and how are you going to make it profitable for
you/your business?

@IanCieary




ApPpsS...

-

i e Rafflecopter

@adNntavo
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e Open up members tab of a group
* Find second degree connections

e Find ones with connect button
 Right click to open in new tab

« Do this for 10 people

e Check each of their profiles

RAZORSOCIAL @IanCiéary



* Reasonably complete profile
» At least 100 connections

* (Good picture

* Relevant to your business

o Connect!
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Hi John,

We're a member of xxxx and I think we share similar
interests. Id love to connect with you if you are ok
with that?

lan

RAZORSOCIAL @IanCleary



e Find relevant people

e Open them up in tabs

« Select that you worked with them before
* Send a personalised email!
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Advanced Search

Advanced > 2nd Connections x  Group Members x United Kingdom x

All Current Company: IBM x Reset
I People
More... Simon Peel 2ng
Director, IBM Mobile Business Europe m -
Relationship - Reading, United Kingdom - Computer Software
All » 1 shared connection - Similar
18t Connections © C : Director, Mobile Busfness Europe at IBM
) FPast: Cast Iron Cloud Business Leader Europe at IBM
v 2nd Connections (743) SVP Inside Sales, Marketing & Strategy at Cast Iron ...
v Group Members (427) Vice President of Inside Sales & Marketing at Peaksto...

3rd + Everyone Else (14681)
Nishant Agarwal 2na

All » 1 shared connection - Similar

Location - SAP Project / Programme Manager m -
Birmingham, United Kingdom - Information Technology and Services
United States (5097) Current: SAP Programme / Project Manager at IBM Global Bu...
India (2064)
Ireland (1422) Peter Eeles 2na
~ United Kingdom (1065) Financial Services Sector Industry Lead, IBM Rational Worldwide m -
Greater New York Cit... (972) Tiger Team at IBM
Reading, United Kingdom - Computer Softwar
+ Add » 1 shared connection - Similar

RAZCRSOCIAL @IanCleary




Email your connections
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Email Group of Connections

Sort by Recent Conversation ~ Filter by All Contacts ~ Q, Search

Eric Cook, MBA 7hoursago A ™
Digital Marketing Strategist at WSI Internet Consulting
Battle Creek, Michigan

Select All L 4

v &

Jamie Turner 1s 17hoursago [ E] ™
Founder and CEO at 60 Second Communications
Greater Atlanta Area

¥ Influencer 4 friends

@IanCleary




Export Connections

Connections
A healthy professional life starts with healthy relationships

Charles Stelzner is
having a work
anniversary.

Celebrate lan

7 years this September at
Pick Up Stix Tree Farm.

# Say congrats == Say happy birthday

v-, See more people to contact

nversation ~ Filter by All Contacts ~

Ewrim Manls MADA

Calvert's birthday.

Today, September 24.

2

Simon Boucher is
having a work
anniversary.

7 years this September at
Irish Management Institute

-

BB Say congrats

Q, Search
Linked|}]. Feature

7 hniire ann M ra DOUbIe your

@IanCleary



Export Connections

i with healthy relationships

its | Refresh

Advanced Settings

».’ Export LinkedIln Connections

e Change Timezone: London

Change Remove Why sync your contacts and what will
happen?

(:) Syncing your contact information helps you
keep in touch with your most important
connections — so you always know the right
times to reach out.

n Syncing your email lets you reference your mail
history so you can see the sender and subject
line of each of your recent messages in a
chronological list. We update everyday.

Change Settings Remove

When you sync your calendar, you'll also get to
see your meeting history with people, and
what's on your plate over the next few days. We
also tell you who's in your next meeting, in case
wvnit haven't rnnnactard It nata nindatad Aailv

{

@IanCleary



Rapportive

Cathy Winston

cathyb.winston@

Ma COMm

Programme Director. Strategic
Marketing with Digital marketing at
Insh Management Institute

MD at Cathy Winston and
Company

Business Advisor Coach on IMI
team at Enterprise Ireland
“Management for Growth™
Business Mentor/Lecturer at DCU
Ryan Academy

Implementation Coach at iGap 4

member of community at Connect
Ethiopia

¥ @cathybwinston FOLLOW
3] unkecin JCONNECTED
*§ Google+ ADD TO CIRCI

# Angellist

1 Recent Mail COMPOSE

@IlanCleary



Connecting through Groups

b=2b B2B Social Media

media

Discussions Promotions Jobs Members Search

Members (17,652) | Search |

Jason Kinnear 2.

Senior Vice President and National Practice Lead, Technology, Edelman, Toronto, Canada
Area

Follow Jason - See activity - Send message - Connect“

victoria davies 2.4
Implementatrion & Marketing Consultant, Austin, Texas Area
Follow victoria - See activity - Send message - Connect

George Endler 2.
E-Commerce, Social Media, Marketing and Analytics, Greater New York City Area
Follow George - See activity - Send message - Connect

Irving Frydman 2.«

PR | Content Marketing | Drive website traffic, generate leads, build brand and trust | Tech
Industry, Toronto, Canada Area
Follow Irving - See activity - Send message ° Connect

WlanCleary



GOOGLE +

Google+

RAZCRSOCIAL @IanCléary



» Share your posts through Google+
o Get people to +1 them

 Link your content to your Google account (Google
authorship)

e Join relevant communities

RAZORSOCIAL @IanCleary
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EXERCISE...

Pick one business, define the channels you are going
to use, the type of content you are going to produce
and how you are going to convert these people.

RAZORSOCIAL @IanCleary
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Analytics

M 25.70% feed

B 24.90% organic

B 23.05% referral
14.85% direct

W 7.35% email

@IanCleary



GA Dashboard

Mar 15, 2013 - Apr 14, 2013

Budience Overview
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Traffic Sources

B Search Traffic M Referral Traffic M Direct Traffic Campaigns

o

SOCIAL @IanCleary
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Goals

Goal Completions Goal Value Goal Conversion Rate

Y An 193 ——— $0.00 WA 1.54%

eMail Conversion (Goal 1 Completions)

e 193
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Goals

o Goal setup
(=) Template

Select a template to start with a pre-filled configuration

REVENUE
O F’We an order Completed purchase or pre-order request

ACQUISITION
() Create an account Successful sign up, account, or profile created

INQUIRY

) Contact us Viewed phone number, directions, chat or email
) Read reviews Viewed reviews and ratings

) Get callback Requested service or a phone call

() Live chat Contacted via chat

() Update Downloaded or installed new version

ENGAGEMENT
() Compare information Compared features, products, or options
() Add to favorites Saved product or information to a list

() Media play Played interactive media, like a video, slideshow, or product demo

) Share / social connect Shared to a social network or emailed

( _ ) Sign up Subscribe to newsletter, update alerts, or join group

@IanCleary



MISTUFF Advanced Segments Email Export ~ AddtoDashboard Shortcut

BAR Dashboards € = otvisits: 100.00%
Shontculs QOverview
: Vists ~ | VS. Select a metric H | Week Month
! Intelligence Events = e ourly pEsl) Wee on
® Visits

STANDARD REPORTS 1.200
) Real-Time

* Audience

Overview

» Demographics Mar 22 Mar 28 AprS Apr12

* Behavior

10,880 people visited this site

* Technology
* Mobile ) . . B
Visits Unique Visitors Pageviews
* Custom
2 = s 14,357 I~ 10,880 I~ 21,525
Visitors

%, memc: 10,880 people visited this site AR e

ﬁ Conten 10220 A
Visits Unigue Visitors Pageviews = 28.75% Returning Visitor
F Conver: 4,128 Visits
Help .-—fJ\\/“\,J\/ 145357 ,-/J\/*'\,_r\., 10,580 /J\V-’\_ru 21,525
Audience C
Comparing
' Pages / Visit Avg. Visit Duration Bounce Rate
""" 150 e AANAlS 00:01:31 ~ 80.32%

% New Visits

e 71.22%

@IanCleary




Virtual Staff
VIRTUAL Contact Us TODAY!

Stcff fi n d er How It Works FAQs Testimonials Contact

The number gne provider of dedicated,
experienced, offshore Virtual Assistants.
Small Business Owner? Start-Up Entrepreneur? Internet
Marketer? Pro-Blogger? Welcome, to your one-stop-shop for
home-based General Admin Assistants, Web Developers and
Designers, Content Writers and SEO Specialists!

l Get Started! @ > 00:05 m - . 03:19  shewnll] I3

Pat Flynn David Risely Gideon Shalwick

www. S rtPassivel .com www.DavidRisley.com www.GldeonShalwick.com

! was introduced to Chris Ducker's ! really appreciate the help of Virtual A while ago | was snowed under with
Virtual Staff Finder service and was Staff Finder in helping me track down new work as a result of a really
immediately impressed with the my first full-time virfual assistant. As successful product launch onfine. |
quality of the staff offered to me. I've any entrepreneur can attest, making did not have the time and energy to
never seen a more professional and that Jeap can be, well... interesting. go out and look for great VA's to

punctual VA hub...Read More But....Read More help me with the admi..Read More

@IanCleary




$SFiverr..
RAZ70R

[
SUCIAL
Fiverr Conversion Rate Jumpstart for
RazoiSocial.com

=/ WEBSITE OPTIMIZER

Prepared by Rich Page: Website Optimizer
July, 2013
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Others

{992 designs

amazonmechanical turk

werlk o (crr...{‘u?
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* Make your newsletter subscription more prominent
e Use convincing text

» Use social proof

e Provide an incentive to subscribe
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’XV

QY NIV ABOUT THE EVENT | EVENT SCHEDULE | SPEAKERS | SPONSORS [ t:lelVjiiyelRRe R | a

APOLLO 15 ASTRONAUT
EXPERIENCE

OVER 7 BILLION PEOPLE LIVE ON PLANET EARTH ONLY 24 MEN HAVE
FLOWN TO ANOTHER CELESTIAL BODY. ONE IS COMING TO LIMERICK.

REGISTER NOW

RA @IanCleary



Apollo Blog

EVENTNEWS  ABOUT THEEVENT  EVENTSCHEDULE SPEAKERS SPONSORS

Would you be this
calm?

APOLLO 15 Launch Morning With only
hours to go before their moon-shot
launch, the crew of Apollo 15 enjoy
breakfast. Would you be as clam and
relaxed if you were about to strap
yourself into a small capsule perched on
top of a 363 foot high rocket; which,
whenignited, would exert over 7,648,000
pounds-force (34,020,000 N) [...]

SPACEMEN

Limerick: Where Apollo
Astronauts are Always
Welcome

In preparing for the visit of Apollo 15 CMP
Al Worden to Limerick, I've been digging
through the archives to see when did
Limerick last host an Apollo era astronaut.
And from what | can see the last official
visit of an Apollo Astronaut wasin
October 1970 when the Apollo 13 crew
hadal...]

ABOUTAPOLLO 15 B

APOLL
EXPERI

@IanCleary




Keep Informed - Sign Up Today!

Please take a moment to sign-up to our email newsletter
so that we can keep you informed of event updates, A P O L XV
including the availability & pricing of tickets. Ex P E R I E N C l:
p Stay informed of event updates
» Don't miss out on ticket availability
p Get mission updates
» Hear about future events

RA @IanCleary



e Created Content
related to his
target audience

e Interacted via a newsletter and
promoted the event
® Ran a competition
* Targeted offers to his subscribers and
competition entrants that did not win
* Formed strategic partnerships

e Still working on this

@IanCleary




Email to Sale

Kept them informed through latest blog posts

But.....
Ran a competition which he promoted through email

He also has a
website with traffic
Made offers promoted through email and a list for sales

for the next event!
He got sales

@IanCleary



I'm through my email
list, and because of the basic optimization of my content I'm
ranking for keywords related to the event and yesterday |
was found on Google by a company who we have now agreed
to have a strategic partnership with,
and it didn’t take me a lot of work

Paul Ryan

Apollo Experience
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