Website Marketing Bootcamp (Basic)
Aim: To support business owners or employees tasked with marketing their business website in generating more enquiries and sales.
Objectives: 

You will develop an action plan for increasing your website traffic and sales.
Specifically it will look at how to get your website 
to appear on the first page of Google search results, 
how to advertise on Google using Google Adwords 
And what to do on your website in order to generate more enquiries and sales. .
Target Audience: You have a website for your business and are very comfortable browsing the web. 

User Level 
You have a website for your business and you are very comfortable browsing the web. 
You do not need to have any technical knowledge
It is ideal for business owners or employees tasked with marketing their business website 
Duration 
This Bootcamp is 4 half day classes 

Content:

• Search Engine Optimisation

• Content Marketing and web video marketing

• How to increase your website enquiries and sales

• Google Adwords
Course material 

1. Very detailed course notes (60 slides for each course) 
2. A link to free video tutorials which provide step by step instructions on how to implement key points covered in the course 

What The Course covers: 

Class 1: SEO – How to get your site found on page 1 of Google search results

Topics
▪ How search engines work
▪ What needs to be done on your website
▪ What needs to be done outside your website
▪ How to appear high up in foreign search engines if you are targeting abroad
▪ How to target local searchers
▪ SEO pitfalls to avoid 

Outcomes - Following the course you will
▪ Have a very clear understanding of how search engines work.
▪ Have an action plan for optimising your website.
▪ Be able to brief your web designer on the actions that require some html knowledge. 

Class 2: Google Adwords– How to advertise on page one of Google

Topics
▪ How to set up an account and use the adwords interface
▪ How to set up an ad campaign
▪ How to choose keywords
▪ How to write effective ad text
▪ How to target your ads geographically and by device
▪ The importance of the right landing page
▪ How to keep control of your advertising budget

Outcomes -Following this session you will
▪ Have a very clear understanding of how to set up a Google ad campaign
▪ Understand how to target and manage your campaign 

Class 3: Website sales – How to increase your website  enquiries & sales

Topics
Doubling your website conversion rate (the number of enquiries / sales as a % of visitors) can be the equivalent of doubling your traffic. In this class you will learn
▪ How to calculate your conversion rate
▪ How you can identify which areas of your site need to be improved using tools such as 
▪ Google analytics,
▪ Heatmaps, 
▪ videos of your actual website visitors, 
▪ visitor surveys, 
▪ usability testing
▪ and many more. 

What you should then focus on in terms of 
▪ The content and messaging of your website covering all of the common pitfalls to avoid
▪ The design of your website pages ranging from landing pages to call to action buttons 

Outcomes - Following this session you will
▪ Have a very clear understanding of the tactics you can employ to increase your conversion rate.
▪ Have an action plan for increasing your conversion rate.
▪ Be able to brief your web designer on the actions that require some html knowledge. 
Class 4: Content Marketing and Web Video Marketing

Topics
Companies that develop content for their website that website visitors are actively looking for a gaining a huge competitive advantage. In this class you will learn;
▪ How lots of companies are attracting lots of traffic and converting visitors into sales by creating content that people are actually searching for.
▪ How to develop a content marketing plan for your business
▪ What types of content you could create eg blog posts, ebooks, videos
▪ Why video marketing is the future of online marketing
▪ Tools for creating high quality and affordable web videos.
▪ How to use your video to market across the web , including social media

Outcomes - Following this session you will
▪ Have a very clear understanding about how to use content as a key part of your website marketing strategy.
▪ Understand how to create content such as ebooks and videos Have an action plan for using video to market your business on YouTube, social media and on your website. 

