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Headline: Macroom to showcase fine art textile work

Macroom to
showcase fine
art textile work

THE Town Hall Gallery in Mac-
room will host an exhibition from
the end of this week showcasing the
waork of Irish fine art textile practi-
tioners.

All 17 of the artists featuring in
the re:View exhibition are part of
the Cork Textiles Network.

The exhibition iz free to the
public and is part of Cork Craft
Month. Tt will open on Friday and
run until August 23,

Artists whose work features in
the exhibition includes quilter
Mary Palmer and printer Anne
Kiely, both past winners in the Na-
tional Crafts competition.

The work on display shows the
many skilful technigues used in
fine art textiles including print,
stitch, machine embroidery,
tapestry weaving and felting.

The exhibition will be open every
Tuesday to Saturday, from 10.30am
to 5.30pm.
® Sep www.corkeraftand-
design.com  and  www.corktex-
tiles.com for more.




Publication: Carkman

Date: Thursday, July 24, 2014
Page: 19

Extract: 1 of 1

Circulation: 7262

Author;

Headline: Success by design - with a little help from LEO

Crafting | /1
my new e
business h*%

————
e r——

Success by design - with a little help from LEO

THEY say you bulld a business, but
therse's a lot of craft and design in ‘Siob-
hain Steele Ceramics', too.

Add In some key inputs from industry

and how this business is, st
baing built becomes more apparent.

While still pursuing a course in Ceramic
Dasign at the Crawford College of Art and
Design, Siobhain enquired with the Local
Enterprise Office Cork Morih & West in
Mallow {formerly Cork North & Wast
Enterprise Board) about their Start Your
Own Business’ courses. Of massive con-
venence 1o wite, mother, student, and
more, Siobhain, the enterprise board
found her a place on a course just up the
road in Fermoy.

“To start my own business | really need-
ed to have a heads up on all that was
required and the course lilerally answered
all the question that | had; it really ticked
all the boxes for me,” says Siobhain.

“It heelped me figure out how | was going
to put my ideas into action, and took me
through putting together a business plan,
costings, where was | going o get fund-
ing, and mora.”

On the back of her business plan she
was able to secure financial support from
Ihe enterprise board to help buy a kiln to
produce her ceramics,

However, she was also literally able to
bring her business to the bank and,
on the back of it, secure further funding
by way of a loan.

A yaar on and her business is now pay-
ing back as Siobhain looks to further
buiid her sales.

Another support she received from the
local enterprise cffice (LEQ)} was a free
starter website, since then she has
invested further in her site and it really is
her ‘window to the world'.

Meanwhile, Sicbhain has also benefil-
ted from the enlerprise board’s mentor-
ing programme, whereby the enterprise
office arranges for an industry expert to
come on board and advise on specific
aspects to help a start-up business get off
the ground, In Siobhain's case marketing
was the top priority.

“What | found great about the mentor-
ing programme is that it was tailor made
for my business," says Siobhain. "The
worman who helped me gave me advice
specifically for my business, which was
great.”

Then, late last year, Siobhain was
among a number of Cork businesas cho-
sen 1o feature their work at the ‘Enterprise
Zone' al Showcase Ireland, last January,
in the RDS Dublin. Showcase exposed
Siobhain's products to literally hundreds
of buyers from home and abroad.

Since August of last year Siobhain has
brought her beautiful wares around every
market and showcase she could possibly
get to, but key inputs from her LEO have
proven wery telling in getting her business
from start-up to very much a going and
growing concern. And, you'll now find her

products in shops from Donegal to Mayo
to Kinsale, and may more besides.

However, for Siobhain, it's a case of ‘lots
done, a ot more left 1o do'.

“Mow it's a case of I've got to keep on
going,” she says. “Right now | very much
want to increase the volume of my direct
sales.”

Locking forward to Cork Craft Month,
coming up in August, she's also looking
to take on an axtra pair of hands for the
first time - with & view to keeping on grow-
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CORK AIMS TO BE IRELAND’S CRAFTIEST COUNTY

x
TR L

g Iiat the launch of the fifth annual Cork Month which runs from ugust 5 to September
5. More than 50 events will take place, including exhibits, craft fairs, workshops, seminars, demonstrations,
and open studio days. See www.corkcraftanddesign.com for more. Picture: Miki Barlok
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At the launch of the Online Trading Voucher Programme were: [ta Murphy, Local
Enterprise Office (LEQ) Cork City; Ciara McGee LEO South Cork and Joan
Kelleher from LEO Cork North and West. The scheme offers vouchers to the value
of €2,500, allowing businesses to start and/or improve their online trading. For
more information or to apply for the grant visit www.localenterprise.ie/southcork.

Picture: Ger McCanthy
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Jobs created in Irish food
start-ups as a result of listings
In SuperValu stores

Sean 0'Sullivan, CEO, LED, South Cork, Minister and will further enhance the

Simon Coveney, Martin Kelleher, managing director, reputation of our food sector

SuperValu, and Aidan Cotter, CEO, Bord Bia nationally and internationally.”

Minister for Agriculture, Food and Also speaking at the event, Martin

Marine Simon Coveney, at the Cork Kelleher, SuperValu managing

and Kerry Food Forum, announced director, said: "This initiative is a

that food business start-ups plan to natural fit for SuperValu as our stores

create 300 new jobs within 12 months, are independently owned by retailers

after receiving listings with their local who have developed a tailored offer

SuperValu stores, for their community. As a result, they
The small food businesses secured can offer products that are not

the listings following their participation available in supermarket chains as our

in the Food Academy Start retail partners have the freedom to

programme, a collaboration between purchase directly from local
Bord Bia, SuperValu and Local suppliers.”
Enterprise Offices (LEOs). Despite 1
their size, companies have been able
to secure listings with SuperValu.

As stores are independently owned
and operated, SuperValu retailers are
able to source directly from local
suppliers on a one-to-one basis,
enabling these start-up food

businesses to gain their first
retail listings in stores in their
community. Supervalu is also
working with the companies
involved to get their products
listed in a cluster of nearby
stores in order to set them on
a long-term path to supplying
their network of 223 stores.

Speaking at the Cork and
Kerry Food Faorum at City
Hall Cork, a showcase of

food producers from Cork and Kerry,
Minister Coveney said: "These
planned 300 jobs are predominantly
in enterprises employing fewer than
five people, mostly in start-up food
businesses in urban and rural areas,
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Take a walk on the Wildberry side

Wildberry Glutenfree Prod-
ucts has won the inaugural
Food Sensory Experience
Award.

The award, presented at
the Cork and Kerry Food Fo-
rum, pushed the boundaries
of the food sensory experi-
ence and tested products in-
corporating all five senses:
sight, sound, smell, taste and
touch.

Yawl Bay Cooked Irish Crab
Claws and Harty’s Preserves
were also presented with cer-
tificates for food excellence,

“The Cork and Kerry Food
Forum awarded the first ever
Food Sensory  Experience
Award in Ireland to Wild-
berry  Glutenfree  Products,
which is something that we
are very proud of. These
awards celebrate the kind of
tood we all love to eat: in-
teresting, authentic, great
quality and value, and above
all delicions.” said Joe Burke,
LEO South Cork.

The Cork and Kerry Food
Forum at Cork City Hall —
the largest artisan farmers
market in the region — was
attended by four thousand
people. More than 60 artisan
producers from across Cork
and Kerry showcased their
produce.
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FOODIES GATHER FOR CORK & KERRY

FOOD FORUM

An exciting event to promote Cork and Kerry food
and artisan producers in the region took place
in City Hall Cork on June 30th last.

Food lovers enjoyed the showease of
artisan produce from all over Cork and
Kerry, with tastings and demonstrations of
a variety of food from unique cheeses, to
farm fresh herbs, confectionary, meat and
fish products as well as cookery
demanstrations with caelebrity chef and
SuperValu ambassador, Kevin Dundon.

The event also included a conference for
food producers where opportunities in food
retail, consumer trends and the new Food
Academny Start programme were discussed. The
programme is a national joint initiative led by B
SuperValu, Bord Bia and the LEOs, aimed at

supporting and nurturing start-up food businesses. Top left: Bord Bia/Tesco

Speakers from Bord Bia and SuperValu were also on Development Programme

hand to share their insights to food businesses and food Infographic

retall. Above: Kenneth O'Connor,
“The Cork and Kerry region is rencwned nationally SuperValy; Miriam Crowley,

and internationally for its high quality food produce, and Kinsale Gourmet: Michagl
with the concentration of artisan producers in this area, Reynalds, Kenmare Living

the Food Forum is an ideal way to showcase the variety Foods; Joe Burke, LED
of excellent food produced here to consumers, refailers south Cork
and distributors as well as key industry stakeholders,”

r ’ ) Right: Marco Magnetti
said Joe Burke, Local Enterprise Office South Cork. director of Magnetti Feods

“SuperValu is a major supporter of the Irish food
industry, purchasing almost €2bn worth of goods from
Irish suppliers annually,” said Kenneth O'Connor, local
praject manager, SuperValu, The Cork and Kerry Food
Farum provides an ideal platform for our buyers and
retailers to meet with small local producers from the
region to further strengthen this partnership.”
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Online vouchers worth €2,500

for Cork businesses

are being urged to take
thelr slice of Ireland's
¢4 billlon online sales
market throwgh the
launch of the Online
Trading Voucher Pro-
gramme.

The scheme is being
rolled out by the local
enterprise offices in
Cork City and County
and offers small busi-
nesses funding to the
value of €2500 up to a
mazximum of sow of the
total cost to develop and
improve their online

presence.

With the trend ever
incressing  towards
onling spending and
digital trade in Ireland
growing at a rate of 16w
per anoum, there is an
urgent meed for more
businesses to engage in
e~commerce sales. It is
believed 7o of online
sales purchages made in
Ireland are done in over-
sds markets.

Accordingto Michael
Hanley, head of the Local
Enterprise Office, Cork
North & West, the inj-
tiative offers businesses
an unmissable oppor-
tunity to’engage in the
hugely powerful market
of online sales.

International
shows  that

Enterprise Offices is to
assist and support “the
micro-business commu-
nity and this scheme is

tiatives offered.”

To apply for the
funding, applicants
must attend one of the
upcoming Information
Seminars to learn how
to get the best value and
use of the voucher,

The initiative is tar-
geted at businesses that
are trading for over
12 months and have a
limited online trading
presence; less than 1w
employees and a turno-
wer less than &2 million

Information Semi-
nars will be held on
Friday, July 25 at Mal-
low GAA Complex from
paoam-L30pm and on
Wednesday, July 30 in
the Celtic Reoss Hotel,
Rosscarbery.

For more informa-
tion or to apply for the
Online Trading Voucher
Programme call (oz3)
BBagro0 or visit wuww
localenterprisede/cor-
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LOCAL ENTERPRISE OFFICES ON THE HUNT FOR CORK'S BEST YOUNG ENTREPRENEURS

€150k Investment
Fund Up For Grabs

Are you under 307 Do you have a busi-
ness idea or existing business? Do vou
wanl to compete for a part of Cork’s
150,000 investment fund and be con-
sidered in the shake-up for Ireland's Best
Young Enmtreprenewr? IF you answercd
‘yes' to these three questions, then your
Local Enterprise Office in Cork wanis i
hear from you!

The three Local Enterprise Oifices
{LEOs) in Cork are each renning & com-
petition aimed at finding the best young
entreprencurs in three categories, with
an overall winner going forward 1o rep-
resent their LEO in regional finals, and if
successful, flving the Cork Aag al the na-
tionat finals (o find *lrefand s Best Young
Entreprencur” later this vear. With the
Cork region being heralded as the entre-
preneur’s hub of Treland, the overall win-
ner could well be from Cork.

A campaign to encourage all young
entreprencurs to ‘just do it” and enter the
competition has been launched, along
with an online blog featuring some of
Cork’ young entrepreneurs. Anyone
interested can follow the campaign on
twitter using the hashiag that has a hint
of Cork in it - #justdoitlike.

The competition, which has a sim-
ple online application form, is open 1o
individuals aged 30 and under, will be
judped under three distinet categories:

* hest new idea

* best start-up business

» best esteblished business with new add-
ot

Each of the three LEOs in Cork has
a total fund of €50,000 to invest in the
three winning businesses according to
criteria including businesses” investment
needs and business prospects; with the
overall county winners eligible for an
investment of up 1o €20,000. Applica-

tions from Cork businesses and start-ups
are invited before July 3151, 2014, with
successful applicants progressing to *get
fit Tor business” through a business boot
camp and mentoring support in associa-
tion with the LEOs in Cork,

The Cork competition is part of a na-
tional competition launched recently by
The Taoiseach and the Minister for Jobs,
Enterprise and Innovation to find Ire-
land’s Best Young Entreprencur, with a
total fund of €2million available nation-
ally to invest in winning busincsses and
enlrepreneurs,

The county-based stage of the com-
petition will culminate with the naming

of the three “Best Young Entreprengurs’
in Cork, followed by regional finals,
and wltimately national finals with one
husiness-person being crowmed Ireland's
Best Young Entreprencur before the end
of the year,

Sean ("Sullivan, Head of Enterprise,
Local Enterprise Office South Cork says
“The aim of this initiative is (o encourage
and support a culture of entrepreneurship
among yvoung people in Cork, to promote
entrepreneurship as a career choice, and
to encourage the establishment and de-
velopment of new innovative businesses
by Cork's voung entrepreneurs. This is
hugeky important for job-creation as two
thirds of all new jobs are gencrated by
businesses in the first five years of ex-
istence — more start-ups and a thriving
entreprencurial culture will lead to more
Jjobs being created.”

Sean continued “Whether you are at
the idea stage or if you are already trad-
ing, all that matters is that you have a
good business idea that works. Applving
onling is simple and there is a €150k in-
vestment fund in Cork alone, with target-
cd business supports on offer to help vou
tum your business idea into a reality. As
we would say in Cork — just do it, like!™

Apply before July 31st to get fit for
business and become Cork’s Best Young
Entrepreneur. For maore information or to
apply, call (021) 4975281 or visit www,
ibye.ic. .

Getting it for business, Ciara Fitzgerald, Train-
ing & Supports Coordinator, Local Enterprise
Office South Cork, puts young entrepreneurs
Stephanie Lynch, OnThedTie and Jack Craotly,
The Rocket Man, through their paces om the
hunt for “Cori's Best Young Entrepreneur.
Ficture Gerard McCarthy
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Wildberry Products win
inaugural Sensory award

MINISTER for Agriculture, Marine their produce.
and Food, Simon Coveney, TD, this

week presented Wildberry Glutenfree

Products with the inaugural Food

Sensory Experience Award sponsored

by Sensory Research Ltd (SRL).

The award, which was presented at the Cork
and Kerry Food Forum and includes a
bursary with SRL consultancy., pushed the
boundaries of the food sensory experience and
tested products incorporating as all five senses
of sight, sound, smell, taste and touch.

“At Sensory Research Litd, we specialise in
product understanding through the application
of sensory and consumer research, providing in-
dustry with business and technical solutions for
confident decision-making.

“Our judges have many vears' experience in
food tasting and have gained a vast store of
knowledge assessing food products for both na-
tional and international clients,” said Margaret
Shine, Founder and Managing Director of SRL
Research.

“This award will assure consumers that they
have found something exceptionally delicious
with Wildberry Glutenfree Products, which de-
livers great quality and value, an overall ‘Excel-
lent Food Sensory Experience’,” she added

Yawl Bay Cooked Irish Crab Claws and
Harty's Preserves were also presented with cer-
tificates for food excellence.

“The Cork and Kerry Food Forum, in partner
with SRL Consultancy, this week awarded the
first ever Food Sensory Experience Award in
Ireland to Wildberry Glutenfree Products, which
is something that we are very proud of These
awards celebrate the kind of food we all love to
eat: interesting, authentic, great quality and
value, and above all delicious.

“1 would like to thank SRL for their profes-
sional consultation and help in this endeavour,”
said Joe Burke, LEO South Cork.

“We are delighted to have been awarded the
Food SensdiffExperience Award and are looking
forward to working with SRL to develop our
brand further,” said Susan Robbins-Fehily, Wild-
berry Bakery,

The Cork and Kerry Food Forum -the largest
artisan farmers market in the region- was atten-
ded by four thousand people on June 30 at City
Hall, Cork, where more than 60 artisan produ-
cers from across Cork and Eerry showecased

-10 -
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Talking point
Boost digital sales
with voucher plan

Scan
l}:Sul%i'yan

usinesses must de-

velop and increase their

v online presence so they
can take a slice of Ireland's
€4 billion-worth of annual

online sales,
A number of Local Enter-

prise Offices throughout the

country are engaged in a
roli-cut of an Online Trad-
ing Voucher Scheme.

The scheme offers small
businesses the opportunity
to develop their website ar
digital marketing strategy
by availing of vouchers of
up to €£2,500 or 50 per cent
of eligible expenditure.

The initiative offers indi-
vidual companies €2,500
in matching funding where
theyv invest in their own

online trading presence. The

programime will be rolled
out nationwide later this
Surmmert.

With online spending in-
creasing all the time, it's es-

timated that just 23 per cent
of small Irish businesses are

engaged in any meaning-
ful way with e-commerce
sales. For businesses em-
ploying fewer than 10 peo
ple, this percentage could
be even lower

Of the more than €4

billion-worth of online pur-

chases made in Treland, 70
per cent are believed to go
to overseas markets, That's
a startling figure, which
demonstrates how much
revenue there is 1o be made
and how badly Irish busi-
nesses are losing out.

There is an urgent need o

ensure that businesses rec-
ognise this lost opportuniry
and are encouraged and
supported to respond to this

digital reality.

Online trading has in-
creased by about 16 per
cent this yvear, which is
exceptional, especially in
the context of the econo-
my’s two per cent growth
rale, [U's never been more
important for businesses
o harness the enommous
financial opportunities that
the online space offers.

The Local Enterprise
Offices in Cork are among
those piloting the Online
Trading Voucher pro-
gramme, which has already
seen an unprecedented
level of interest from small
husinesses across a range of
SeCIOrs.

Information seminars
have been filled to capacity.
‘Their aim is to inform and
demonstrate to attendees
how best to use and get val-
ue from the vouchers.

The online sales market
in Ireland is predicted to
grow to €21 billion by 2017.
Businesses need to focus
sharply on catering for the
digiral consumer as well as

the traditional customer.
Businesses that fail to

Engage in e-commerce
will not only fall behind
they'll get left behind.
Customers - both pay-
ing and potential - are not
just those who come into
your business, but are also
those pecple who use their
smartphones and laptops to
find products and services.
Your may see your
business as a rraditional
nine-to-five operation,
but a comprehensive dig-
ital strategy will present
an opportunity to engage
with customers 24/7 - and
a company website should
not only sell vour products

and services, but "who you
are” as a company:

On this basis. the National
Digital Strategy aims to get
an addidonal 2,000 busi-
nesses trading online by the
end of 2015,

The Department of
Communications, Energy
& Natural Resources has
teamed up with the Local
Enterprise Offices to deliver
this Online Trading Voucher
Scheme at a local level

How it works

The trading voucher
scheme offers small busi-
nesses the opportunity to
develop their website or
digital marketing strategy
by availing of vouchers of
up to €2,500 or 30 per cent
of eligible expenditure,

Eligibility

* vouchers will be avail-
able to a maxinum value
of €2,500 or 530 per cent of
eligible expenditure (Net
of VAT), whichever is the
lesser;

* voucher approval miust

be gained prior to incurring
any expense;

* own labour is not an eligi-
ble expense;

* third party costs only will
be considered;

* all third party/supplier
Invoices must contain prop-
er business details {eg. tax
and business registration
details) ;

* limited online trading
presence;

* fewer than 10 employees;
* turnover of less than €2
million;

* applicant business must
be registered and trading for
at least 12 months:

-11 -

* business must be located
in one of the pilot areas
under this phase of the
scheme.

Ineligible
projects

* companies with charitable
starus, commercial semi-
state comparies, “not for
profit” crganisations, rade
associations and company
representation bodies such
as Chambers of Commerce;
* professional services spe
clalising in IT-type services
which are already capable
of trading cnline using ex-
isting in-house systems;

* conferences and seminars;
* projects which are con-
trary to public policy:

* duplication of support

for projects which would
be eligible for assistance
from other state agencies
or EU-funded operational
programmes;

* projects with employees in
excess of 10 people;

* projects deemed to be
capable of proceeding in
any event without scheme
assistance;

* projects essentially com
prising importation and
distributon.

Youchers can be
used for:

* IT consultation;

* development or upgrade
of an e-commerce wehsite;
* implementing online pay
ments or booking systems;
* purchase of internet-
related software;

* purchase of online adver-
tising (this purchase cannot
make up any more than

30 per cent of approved
voucher costs and can only
be drawn down in one pay
ment phase);

*developing an app (or
multplatform webpages);
* implementing a digital
marketing strategy i.e. social
media marketing;

* consultation with ICT ex-
perts for early stage adopt
ers of online strategy;

* training/skills develop-
ment specifically to estab
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lish and manage an online
trading activiry

Vouchers cannot
be used for:

* development of brochure
websites;

* purchase of non-internet
related software;

* anything other than online
trading related activity,

Sean ('Sullivan is chief exec
urive of South Cork Local En-
terprise Office. For more infor-
mation on the Online Troding

Voucher programime, log on fo
Ipcalenterprise.ie
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€150k investment
fund up for grabs

Cork’s three Local Enterprise
Offices are running a com-
petition aimed at finding the
county’s best young entrepre-
neurs in three categories, with
an overall winner going for-
ward to represent their LEQ in
regional finals. If the finalists
are successtul, they will tly the
Cork tlag at the national finals
to find ‘Ireland’s Best Young
Entrepreneur’ later this vear.

This vear’s campaign has a
distinetly Cork flair, including
the hashtag sjustdoitlike on
Twitter and a dedicated blog
which will follow the young
businesspeople as they strive
for their share of a €150,000
investment fund.

Applicants must be under 30
vears old and have an existing
business or a well-developed
business idea. The competi-
tion, which has a simple on-
line application form, will be
judged under three distinet
categories: best new idea; best
start-up business and best-es-
tablished business with a new
add-on.

Each of the three LEOs
in Cork has a total fund of
€50,000 to invest accord-
ing to eriteria including busi-
nesses investment needs and
business prospects; with the
overall county winners eligible
for an investment of up to
€20,000.

Applications from Cork busi-
nesses and start-ups are invit-
ed before July 31st, 2014, with
successful applicants progress-
ing through a business boot
camp and mentoring support
in association with the LEOs
in Cork.

Sean O'Sullivan, Head of

Enterprise, Local Enterprise
Office South Cork says: “The
aim of this initiative is to en-
courage and support a culture
of entrepreneurship among
voung people in Cork, to pro-
mote L'I'Itmpl'(ﬂ".'lll'ﬁh"[r.l FiL i
career choice, and to encour-
age the establishment and de-
velopment of new innovative
businesses by Cork’s voung
entreprenewrs. This is hugely
important for job-creation as
two thirds of all new jobs are
generated by businesses in the
first five vears of existence -
more start-ups and a thriving
entrepreneurial culture  will
lead to more jobs being ere-
ated.”

For more information or to
apply, call 021 4975281 or visit
ibye.ie.
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Ciara Fitzgerald Training & Eu ppnm Coardlnatnr Lm:al Enterpnse Ofﬁce S-nruth C-:rrk puts ynung entm-pren Burs Jack Cmttf, The Rocket
Man, and Stephanie Lynch, OnTheQT.ie, through their paces on the hunt for ‘Cork's Best Young Entrepreneur’. The Local Enterprise Of-
ﬁces in Cork are running a competition to find the best young entrepreneurs in the region with with €150k investment fund up for grabs.
Apply by July 31st at ibye.ie. Picture: Gerard McCarthy
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Online vouchers worth
€2,500 for Cork businesses

ork businesses are
being urged to lake
their slice of Ircland’s

€4 billion online sales market
through the launch of the
Online Trading Voucher
Programme. The scheme is
being rolled out by the local
enterprise offices in Cork City
and County and offers small
businesses funding to the
valug of €2,.500 up to a maxi-
mum of 50 per cent of the
total cost o develop and
improve their online trading
Presence.

With the trend ever
increasing 1owards onfine
spending and digital rade in
Ireiand growing at a rate of 16
per cent per annum, there is an
urgent need for more business-
€5 10 engage in e-commerce
sales. It is believed 70 per cent
of online sales purchases
made i Ireland are dore in
overseas markets,

Accortling o Michael
Hanley, Head of the Local
Enterprise Office, Cork North
und West, the initiative offers
businesses an unmissible
opportunily 1o engage in the
hugely powerful market of
onling sales, “With the digital
ecunomy in lreland set o
grow o€ 21 billion by 2007,
fitmns can no longer ighore the
internet,” he stated, “Trading
online offers a major opportu-
nity o Cork retailers and
SMEs. at a time when growth
in these sectors 15 badly need-
ed.

“Irish consumers currently
spend about €4bn per vear
online. but only a quarter of
thut goes to Irish businesses,
and only 23pe of Irish SMEs
are trading online.
International research shows
that SMEs who adopt online
treding grow twice as fast and
export twice as much as their
offline competitors.

“Or role as Local

Enterprise Offices is 1o assist
and support the micro-busi-
ness commumity and this
scheme is just one of the
many initatives offered.”

To apply for the funding.
applicants must attend one of
the upcoming Infonmation
Seminars to learn how to get :
the best value and wse of the
voucher. Pictured ar the launch of

The Online Trading the Online Trading

g

Voucher Programme is sup- Voucher Programme are
ported by the Departiment of  Jta Murphy, Local
Communications. Energy and  Enterprise Office (LEO)
Matural Resources through the  Cork Ciiy, Ciara McGee
Mational Digital Strategy LEQ Sourh Cork and Joan
which aims ta get a further Kelleher from LEO Cork
2,00 businesses trading North & West. Pics:
online by the end of 2015, The  opapd McCarthy

initiative is targeted al busi-
nesses that are trading for over
12 months and have a limited
onling trading presence: less
than 10 emplayees and a
mmover Jess than €2 million.

The voucher can be used
for the development or
upgrade of an e-commerce
wehbsite such as implementing
online payments or booking
systems, Other usage includes:
purchase of Internet related
software, online advertising,
development of an app. imple-
mentation of & digital market-
ing strategy, waining/skills
development to establish and
mapage an online trading
activiry.

Information Seminars will
be held on Friday, July, 25,
9.30am - 1.30pm., Mallow
GAA Complex, Mallow;
Wednesday, July 30, 9 30am -
1.30pm. Celtic Ross Hotel,
Russcarbery.

For more mformation or o
apply for the Online Trading
Voucher Programme call (023}
BRIATO0 or visit www localen-
terprise.iefcorknorthandwest,
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Cork's young entrepreneurs
told to #justdoitifke

Cork's three new Lo-
cal Enterprise Offices
(LEOs) have launched a
search to find some of
Cork's best young en-
trepreneurs, who will go
forward to represent the
Wlmt! In ‘ireland’s lut

Entrepreneur
nnnpntltbn later this
year,

Entrants have to be un-
der 30 and have a business
idea or existing business,
Cork has been assigned a
€150,000 invesiment fund.
The competition will be
judged under three distinct
categories: Best new idea,
best start-up business and
best established business
with new add-on.

The three LEOs in
Cork are each running a
competition aimed at find-
ing the best young entre-
preneurs in three catego-
nes, with an overall winner
poing forward to represent
their LEO in regional finals
and, if successful, flying
the Cork flag at the national
finals later this year.

¢ Entereis, Local Ei
of Enterprise, n-
terprise Oifice South Cork
says: "The aim of this
initiative 15 10 encourage
and support a cubture of
entrepreneurship  among
young people m Cork, to
promote  entreprencurship
a5 a career choice and to
encourage the establish-
ment and development of
new innovative businesses
by Cork’s young entrepre-
THUrS.

"This is hugely impor-
tant for job-creation as two
thirds of all new jobs are
generated by businesses in
the first five years of exist-
ence — more start-ups and
a thriving entrepreneurial
culture will lead to more
_lubs bemg created.”

added: "Whether
you are at the idea stage, or
if you are already trading,
all that matters s that you
have a good business idea
that works,

Applying online is

simple and there is a €150k
investment fund in Cork
alone, with targeted busi-
ness supports on offer 10
help you turn your business
idea into a reality. As we
winld say in Cork < just do
it, like!"

. EniTEpre-
neurs to ‘just do it' and
enter the competition has
been launched, along with
an online blog featuring
some of Cork's young en-
treprengurs. Amyone mfer-
ested can follow the cam-
pailgn on twitter using the

tag that has a hint of
Cotk n it - #ustdoitlike,

Each of the three
LEOs in Cork has a fund
of €50,000 to invest in the
three winning hnsmesses,
according to criteria in-
cluding investment needs
and business
with the overall county
winners eliigible for an in-
vestment of up to €20,000.

Applications from
Cork businesses and starl-
ups are invited before 31
July 2014, with success-
ful apphcnnls progress-
ing to “get fit for business'
through a business boot
camp and mentoring sup-
port in association with the
LEQs in Cork,

The Cork competition
iz part of a national com-
petition launched recently
by An Taoiseach and the
Minister for Jobs, Enter-
pris¢ and Inmovation to
find Ireland’s Best Young
Entreprensur.

Apply before 31 July.
For more information call
021-49T5281 or visit www.
ibye ie.

..* : S &

Ciara Fitzgerald, training and supports co-ordinator, Local Enterprise Office
South Cork, puts young entrepreneurs Stephanie Lynch, OnTheQTie and Jack
Crotty, The Rocket Man, through their paces on the hunt for Cork's Best Young
Entrepreneur. Photo: Gerard McCarthy
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Delight as 560 jobs
confirmed for Cork

Louise Cashell

Ic&shelﬁ'curhinﬂwanceﬂ!.cm

There was a huge boost
for the Cork economy
thi= weak when over
500 pew jobs were an
nounced.

The 560 jobs were cre-
ated in two dilferent areas,
300 were announced in the
food sector; while 260 jobs
are 1o he created at customer
relations, catsourcing and
HE company, SouthWest-
ern. Minister for Agricul-
tore, Food and Marine Si-
mom Coveney was on hand
v make the announcement
of the jobs boost for Cork.

More than 3000 pobs
will created m food busi-
ness startups as a resull of
the Food Academy Start
programme, & collaborative
imikiative  between the Lo-
cal Enterprise Oifices, Bord
Bia and SuperValu.

As stores are mdepend-
eotly owned and operated,

SuperValu retailers are ahle
to source directly from local
suppliers on a one-to-one
basis, enabling these stari-
up food businesses to gain
their first retail listings in
stores in their community.
SuperValu 18 also  work-
ing with the companies in-
volved o get their products
listed in & cluster of nearby
stores, in order to set them
on a long term path o sup-
plying their network of 223
slores,

Mr Coveney sad: "lre-
lend’s artisan and speciaity
food industry is playing a
unigue and important role in
our economic recovery. This
is evidenced by the dynamic
growth in food swrtups and
food production companies.
These planned 300 jobs
are predominamtly in enter-
prises employing fewer than

five people. mostly in stan-
up food businesses in urban
and rural arcas, and will fur-
ther enbance the reputation
of our food sector nationally
and mternationally.”

The announcement was
made at the largesl artisan
food market, the Cork and
Kerry Fond Forum, which
hosted & trade conference
attended by over 400 food
industry representatives.

Spesking at the ewvent,
Martin Kelleher, SuperValu
Managing Director, said:
"At SuperValu, we are de-
lighted to announce, that
through  our  pannership
with Bord Biaz and the Lo-
cal Enterprise Offices on
the Food Academy Start
programme, more than 200
small food businesses will
work with their local Super-
Walu retailers, resulting in
sales worth €5 million in the
next vear and leading o the
creation of 304 jobs."

“This inthative s a
nataral fit for Superalu as
our stores are independent-
ly owned by retailers who
have developed a tailored
offer for their community.
As a result, they can offer
products that are not avail-
able in supermarket chaing,
as our retal partners have
the freedom to purchase
directly from locil suppli-
ers.”

As well as this, 260
positions will be ¢reated
at SouthWestern, 100 of
which will be created im-
mediately with an  addi-
tional 160 w follow over
the next fwo years.

Founded n 1957,
SouthWestern is a business
PrOCESS oULSOUTSING partner
with focus on areas melud-
ing finance and accounting,
HR and pavroll and mul-
limgual customer relation-
ship management.

The company handles
over €6 billion per year in
transactions for its clients,
with 500 people employed
at the (,'|m|;1.'xi|13- offices
- along with further opera-
tions in Poland the UK.

Ficturad an the launch sere Sean O Sl bvan,
Monaging Dimcton, SupsrValu, and Aldan Cot
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H#JUSTDOITLIKE

Local Enterprise Offices on the hunt for Cork’s Best Young Entrepreneurs,

with €150K INVESTMENT FUND up for grabs

ARE YOU under 307 Do vou have a
business idea or existing business?
Do vou want to compete for a part of
Cork’s €1530,000 investment fund and
be considered in the shake-up for
Ireland’s Best Young Entrepreneur? If
vou answered ‘Yes' to these three
questions, then vour Local Enterprise
Office in Cork wants to hear from
you!

The three Local Enterprise Offices
(LEOs) in Cork are each running a
competition aimed at finding the best
voung entrepreneurs in three cate-
gories, with an overall winner going
forward to represent their LEO in
regional finals, and if successful, fly-
ing the Cork flag at the national finals
to find “lIreland’s Best Young
Entrepreneur” later this year, With
the Cork region being heralded as the
entrepreneur’s hub of Ireland, the
overall winner could well be from
Cork.

A campaign to encourage all yvoung
entrepreneurs to “just do it” and enter
the competition has been launched.
along with an online blog featuring
some of Cork’s voung entrepreneurs.
Anyone interested can follow the
campaign on twitter using the hashtag
that has a hint of Cork in it - #just-
doitlike.

The competition, which has a simple
online application form, is open to
individuals aged 30 and under, will be
judged under three distinct cate-
gories:

best new idea

best start-up business

best established business with new

add-on

Each of the three LEOs in Cork has a
total fund of €30,000 to invest in the
three winning businesses according
to criteria including  businesses’
investment needs and business
prospects; with the owverall county
winners eligible for an investment of
up to €20,000, Applications from
Cork businesses and starf-ups are

invited before July 3151 2014, with
successful applicants progressing to
“get fit for business™ through a busi-
ness boot camp and mentoring sup-
port in association with the LEOs in
Cork.

The Cork competition is part of a
national competition launched recent-
Iy by The Taoiseach and the Minister
for Jobs, Enterprise and Innovation to
find Ireland’s Best  Young
Entrepreneur, with a total fund of
€2million available nationally to
imvest in winning businesses and
entreprensurs.

The county-based stage of the com-
petition will culminate with the nam-
ing of the three “Best Young
Entreprencurs” in Cork, followed by
regional finals, and ultimately nation-
al finals with one business-person
being crowned Ireland’s Best Young
Entrepreneur before the end of the
Year.

Sean O'Sullivan, Head of Enterprise,
Local Enterprise Office South Cork
says, “The aim of this initiative is to
encourage and support a culture of
entrepreneurship among voung peo-
ple in Cork, to promote entrepreneur-

-18 -

ship as a career choiee, and to encour-
age the establishment and develop-
ment of new innovative businesses by
Cork’s voung entrepreneurs. This is
hugely important for job-creation as
two thirds of all new jobs are generat-
ed by businesses in the first five vears
of existence — more start-ups and a
thriving entrepreneurial culture will
lead to more jobs being created.”

Sean continued “Whether vou are at
the idea stage or if’ you are already
trading, all that matters is that vou
have a good business idea that works,
Applying online is simple and there is
a €150k investment fund in Cork
alone, with targeted business supports
on offer to help you turn your busi-
ness idea nto a realitv. As we would
say in Cork — just do it, like!”
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Ciara Fitzgerald, Training &
Supperts Coerdinator, Local
Enterprise Office South Cork, puts
young entrepreneurs Stephanie
Lynch, OnTheQT.ie and Jack Crotty,
The Rockst Man, through their
paces on the hunt for
*Cork’s Bast Young Entreprensur’.
(Photo: Gerard McCarthy)
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John Paul enjoys taste of success

By ANN MURPHY

A MAN who lost his job in
consiruction and who is
now planning to employ 10
people in a food business
was among more than 60
businesses displaying their
goods at a food forum in City
Hall yesterday.

John Paul O'Connor from
Cromane in Kerry was exhibiting
Sasta Sausages at the Cork and
Kerry Food Forum.

He set up Sasta Sausages with his
wife Joan two and a half vears ago
and they are now planning to
expand and will be employing 10
people over the next three months.

Dick Willems of Coolea Farm-
house Cheese was also exhibiting.
His company produces three quar-
ters of a tonne of cheese a week.

He said: “It is exported to London
and from there it goes all over the
world,. We get emails from Saudi
Arabia, from America, from Aus-
tralia, from everywhere.”

As reported vesterday, some 300
new jobs by more than 200 start-up
businesses were announced at the
event.

Minister for Agriculture, Food
and the Marine, Simon Coveney,
said: “ITreland’s artisan and special-
ity food industry is playing a
unigue and important role in our
economic recovery.”

He added: “The planned 300 jobs
are predominantly in enterprises
employing fewer than five people,
mostly in startup food businesses
and will further enhance the repu-
tation of our food sector nationally
and internationally.”

The forum hosted a trade confer-
ence, a showcase and food market
with tastings and cookery demon-
strations for more than 1,000 mem-
bers of the public who turned up to
support local producers.
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&
Hinhterfur.ﬁuﬂnultum Food and Marine Simon Coveney, TI:I second Ial‘t, at the Cork and Kerry Food Forum where he announced that food business
startups plan to create 300 new jobs within 12 months. Also included are: Sedn 0'Sullivan, Chief Executive LEO, South Cork; Martin Kelleher,
Managing Director, SuperValu, and Aidan Cotter, Chief Executive, Bord Bia. Picture: Diane Cusack:

-21 -



Publication: Evening Echo
Date: Tuesday, July 01, 2014
Page: 14

Extract: 1 of 2

Circulation: 15387

Author:

Headline: Compete for €150k fund for young entrepreneurs

Compete for
for young entrepreneurs

ARE vou under 30? Do vou have a gional finals, and ultimately national finals, with

business idea or existing business? Do
you want to compete for a part of
Cork’s €150,000 investment fund and
be considered in the shake-up for Ire-
land’s Best Young Entrepreneur?

If you answered ‘yes’ to these three questions,
then yvour Local Enterprise Office in Cork wants
to hear from vou.

The three Local Enterprise Offices (LEOs) are
each running a competition aimed at finding the
best young entrepreneurs in three categories,
with an overall winner going forward to repres-
ent their LEQ in regional finals, and if success-
ful, flying the Cork flag at the national finals to
find Ireland’s Best Young Entrepreneur later
this vear. With the Cork region being heralded as
the entrepreneur’s hub of Ireland, the overall
winner could well be from Cork.

A campaign to encourage all young entrepren-
eurs to ‘just do it’ and enter the competition has
been launched, along with an online blog featur-
ing some of Cork's young entrepreneurs.

Anyone interested can follow the campaign on
twitter using the hashtag that has a hint of Cork
in it — #justdoitlike. The competition, which has
a simple online application form, is open to indi-
viduals aged 30 and under, will be judged under
three distinct categories: Best New Idea; Best
Start-up Business and Best Established Business
with New Add-on.

Fach of the three LEQOs in Cork has a total
fund of €50,000 to invest in the three winning
businesses according to eriteria, including busi-
nesses’ investment needs and business pro-
spects, with the overall county winners eligible
for an investment of up to €20,000. Applications
from Cork businesses and start-ups are invited
before July 31, with successful applicants pro-
gressing to ‘get fit for business’ through a busi-
ness boot camp and mentoring support in associ-
ation with the LEOs in Cork.

The Cork competition is part of a national
competition launched recently by The Taoiseach
to find Ireland’s Best Young Entrepreneur, with a
total fund of €2m awvailable nationally to invest
in winning businesses and entrepreneurs,

The county-based stage of the competition will
culminate with the naming of the three Best
Young Entrepreneurs in Cork, followed by re-

one businessperson being crowned Ireland’s
Best Young Entrepreneur before the end of the
year

Sean O'Sullivan, Head of Enterprise, Local En-
terprise Office South Cork said; “The aim of this
initiative is to encourage and support a culture
of entrepreneurship among young people in
Cork, to promote entrepreneurship as a career
choice, and to encourage the establishment and
development of new innovative businesses by
Cork’'s young entrepreneurs.

“This is hugely important for job-creation as
two thirds of all new jobs are generated by busi-
nesses in the first five vears of existence — more
start-ups and a thriving entrepreneurial culture
will lead to more jobs being created.

“Whether you are at the idea stage or if you
are already trading, all that matters is that you
have a good business idea that works. Applying
online is simple and there is a €150k investment
fund in Cork alone. with targeted business sup-
ports on offer to help you turn your business
idea into a reality. As we would say in Cork —
just do it, like!™

For more information or to apply, call (021)
4975281 or visit www.ibye.ie,
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Aunl B

Coordinator, Local Enterprise Oﬂlwh Cork, puts young neurl Stephanie Lynch, OnTheQT.ie and
rough their paces on the hunt for Cork's Best ‘I'nuné Entrepreneur with a €150k investment fund up for grabs.
Picture: Ger McCarthy

Ciara Fitzgerald, Training and
Jack cm The Ituch:IB Man,
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