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Food Academy:

Opportunity for small businesses
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Musgrave history
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SuperValu brand
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Food leadership agenda
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Local multiplier effect

= O

® @
Tor every €1 spent at Tor every €1 spent at
a local business. . . a corporate chain. ..

45 cents is re-invested locally  Only 15 cents is re-invested (ocally

>

e SuperValu

7 (e comyncy
L?;’ﬂ 3:,; @ “e SuperValu




What do consumers want?
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Food Academy
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Food Academy Framework
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Food Academy Start
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Signature Taste
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Working together
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